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Instructor: Vyshali Manivannan  Office:  CIL 338  
Email:  vm275@rutgers.edu  Office Hours: T 6:30-7:30 
 

 
COURSE DESCRIPTION 
 
This course takes a critical approach to understanding new media environments, especially 
with regard to what has been called at various moments “social media,” “participatory culture,” 
“digital media,” “convergence,” “Web 2.0,” “social web,” and “interactive media,” to name a 
few. This course offers a perspective on these recent media developments by situating them in 
broader social, political, and historical contexts. Rather than focus on these emerging media 
practices as purely technological phenomena, we will explore how these social media are 
infused with social protocols, political forms, and cultural values. The topics covered range 
from the micro-interactions of every-day life to the global networks of political action. We will 
examine key dimensions of cultural life that make up our selves, including friendship, intimacy, 
labor, celebrity, power, gender, control, race, sexuality, activism, and privacy. In sum, our 
driving question will concern how the forms of interactivity, participation, and transformation 
are metamorphosing via emerging media. In addition, this course will introduce students to 
modes of analysis used in media studies, including contextual analysis, discourse analysis, 
cultural history, quantitative data analysis, and ethnography. 
 
LEARNING OBJECTIVES 
 
Upon the successful completion of this course, students will be able to: 

• demonstrate an understanding of approaches to, and debates surrounding, the 
emergence of social media and participatory culture in society;  
• describe the impact of social media on social interactions and political participation; 
• describe the implications of social media for social identities, especially pertaining to 
gender and youth, as well as on institutions like journalism, political organizations, and 
creative industries;  
• evaluate changes in every-day life as a result of emerging social media; and 
• demonstrate new media literacy skills that apparent in written work. 

 
Students will also learn to reason critically when discussing social media, participation, and 
convergence; demonstrate and exercise an independence of thought; deploy analytic strategies 
for interpreting trends in new media; demonstrate familiarity with the genre conventions of 
blogging; and contribute to discussions of social media culture with a thorough understanding 
of historical and social contexts. 
 
REQUIRED TEXTS 
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All readings will be available on the Sakai site for the course. 
 
GRADING AND ASSESSMENT 
 
Grades in this course will be determined on a straight percentage scale based on the 
number of points earned out of a maximum of 100 points. Final grades will be assigned 
according to the following scale:  
 

A: 90-100%  C+: 75-79%   F: 0-59%  
B+: 86-89%   C: 70-74%  
B: 80-85%   D: 60-69%  

 
Grades will be based on the following assignments: 
 

Tumblr Participation   10% 
Analytical Response 1 (due 3/10) 20%  
Analytical Response 2 (due 4/23) 20% 
Final Paper Proposal (due 4/2) 10% 
Final Paper (due 5/4)   40% 
 

Handouts and grading rubrics delineating the parameters and expectations for each assignment 
are located on Sakai Resources. If you wish to dispute a given grade, notify me by email no 
sooner than 48 hours and no later than 1 week after the assignment is returned to you. Please be 
advised that reviewing your assignment again may raise or lower the final grade on the 
assignment. 
 
COURSE POLICIES 
 
Attendance. Students are expected to attend all classes and to arrive on time. Missing more than 
2 sessions will result in a lowered grade, and chronic lateness will be treated as a missed session. 
Please email us in the event of an emergency or if you expect to miss class for other reasons. 
 
Lectures will cover material not found in the readings. Videos may be shown in class, and no 
additional screenings will be provided. If you miss class, you are responsible for getting the 
notes from a classmate, as I will not make my notes or lectures available during office hours. 
Makeup exams will only be given in the case of documented illness or emergency. 
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Accommodations. Students with documented disabilities who wish accommodations in this 
class must do so through the Rutgers Disabilities Services Office @ 
<http://disabilityservices.rutgers.edu/> 
 
Academic Integrity. Rutgers University takes academic integrity and plagiarism seriously, with 
a detailed policy provided @ <http://academicintegrity.rutgers.edu/>. For a digestible version, 
please refer to <http://wp.rutgers.edu/courses/101/plagiarism_policy/index.html>. Multimedia 
presentations about academic integrity may be found at 
<http://www.scc.rutgers.edu/douglass/sal/plagiarism/intro.html> and 
<http://wps.prenhall.com/hss_understand_plagiarism_1/0.6622,427064-,00.html>. For guidance 
regarding citations, please refer to Purdue’s Online Writing Lab @ 
<https://owl.english.purdue.edu/owl/resource/560/01/>. 
 
Other. You are responsible for becoming aware and following the guidelines specified in 
university policies, procuring information literacy skills needed for academic success, seeking 
advisement when needed, and taking advantage of support services.  

http://disabilityservices.rutgers.edu/
http://academicintegrity.rutgers.edu/
http://wp.rutgers.edu/courses/101/plagiarism_policy/index.html
http://www.scc.rutgers.edu/douglass/sal/plagiarism/intro.html
http://wps.prenhall.com/hss_understand_plagiarism_1/0.6622,427064-,00.html
https://owl.english.purdue.edu/owl/resource/560/01/
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CALENDAR 
The readings are listed under the weeks they will be discussed. The number of pages is listed in parentheticals. We 

will let you know in class or via email if we make any changes to this schedule. 
 
Week 1: Introduction – Interactivity, Social Media, Culture 

1/20  Screening: Love/Lust 
 

1/22 Honan, “I liked everything I saw on Facebook for two days. Here’s what it did 
 to me” (5) 
 Romm, “Facebook doesn’t know you’re faking it” (5) 

  Screening: Noah 
 
Week 2: Social Media – Basics and History 

1/27 Scholz, “A history of the social web” (30) 
Screening: Frontline: Growing up online 

 
1/29 Vejby & Wittkower, “Spectacle 2.0?” (12) 
 boyd, “Social networked sites as networked publics” (18) 

 
Week 3: The Profile Self and Imagined Publics 
 2/3 Marwick & boyd, “To see & be seen: Celebrity on Twitter” (19) 

Senft, Camgirls: Celebrity & community in the age of social networks [42-53] (11) 
   
 2/5 Sarachan, “Profile picture: Right here, right now” (28) 
 
Week 4: Friendship 
 2/10 boyd, “Friendship” (28) 
  Bloor, “What are friends for?” (11) 
  
 2/12 Deresiewicz, “Faux friendship” (12) 
  Lewis & West, “‘Friending’: London-based Undergraduates’ Experience of  
  Facebook” (20) 
 
Week 5: Intimacy 
 2/17 Bratich, “Avatar erotics” (10) 
  Pettman, “Love in the time of Tamagotchi” (20) 
 
 2/19 Clark, “Dating on the Net: Teens and the Rise of ‘Pure’ Relationships” (12) 
  Screening: Catfish 
 
Week 6: Gender, Sexuality, and Race 
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2/24 Hasinoff, “Sexting as media production” (16) 
 Banet-Weiser, “Branding the post-feminist self: Girls’ video production & 
 YouTube” (15) 
 Murray, “Am I ugly? Female beauty, digital media, and the true me” (1) 
  
2/26 Lange, “The vulnerable video blogger: Promoting social change through 
 intimacy” (15) 
 Dixon, “Feminist online identity: Analyzing the presence of hashtag 
 feminism” (7) 

Screening: “Am I an Ugly Person?” 
 

Week 7: Minorities and Feminism 
 3/3 Dubrofsky and Wood, “Posting Racism and Sexism: Authenticity, Agency and  
  Self-Reflexivity in Social Media” (7) 
  Magnet, “Feminist sexualities, race, and the Internet” (22) 
 
 3/5 Sharma, “Black Twitter? Racial hashtags, networks, and contagion” (19) 
  “Just emotional people: Emo culture & and anxieties of disclosure” (6) 
  Screening: We live in public 
 
Week 8: Labor 

3/10 Andrejevic, I spy [Excerpts] (22) 
 Analytical Response 1 Due 
  

 3/12 Cote & Pybus, “Learning to immaterial labor 2.0” (19) 
 Martens, “Transmedia teens” (15) 

 
3/14 - 3/22  Spring Break 
 
Week 9: Embodiment and Exhaustion 
 3/24 Wotanis & McMillan, “Performing Gender on YouTube” (18) 
  Rentschler, “Rape Culture and the Feminist Politics of Social Media” (18) 

 
3/26 Manivannan, “Tits or GTFO: The logics of misogyny on 4chan’s Random - /b/” 

(18) 
  Tait, “Pornographies of violence? Internet spectatorship on body horror” (22) 
 
Week 10: Gaming 

3/31 Yee, “The Labor of Fun: How Video Games Blur the Boundaries of Work and 
Play” (4) 



SOCIAL MEDIA & CULTURE 
Journalism & Media Studies / 04:567:275:01 

Spring 2015 / T-Th 7:40-9:00 / CI 212 
 

6 

 

  Juul, “A casual revolution” (25) 
 
4/2 Eklund, “Doing gender: The performance of gender by female WoW players” 

(21) 
  Millington, “Wii has never been modern” (17) 
  Final Paper Proposals Due 
 
Week 11: Fans, Amateurs 

4/7 Chess, “Open sourcing horror: The Slender Man, Marble Hornets, and genre 
 negotiations” (21) 

  Rintel, “Crisis memes: The importance of templatability to Internet culture  
  and freedom of expression” (17) 
 
 4/9 Click, Lee, & Holliday, “Making Monsters: Lady Gaga, Fan Identification, and  
  Social Media” 
  Watercutter, “Bronies are redefining fandom – and American manhood” 
   
Week 12: Social Movement Media – Digital Activism and Global Politics 

4/14 Bratich, “Kyber-revolts: Egypt, state-friended media, and secret sovereign 
 networks” (12) 

  Mason, “How the revolution went viral” 
 

 4/16 Doctorow, “The Internet is the best place for dissent to start”  
  Wasik, “#Riot: Self-organized, hyper-networked revolts—coming to a city  
  near you”  
 
Week 13: Anonymity and Transparency - WikiLeaks, 4chan, Anonymous 

4/21 Dibbell, “Radical opacity” (6) 
  Alfonso, “Now 10 years old, 4chan is the most important site you never visit” (11) 
  
 4/23 Powell, “The WikiLeaks phenomenon and new media power” (5) 

 Crenshaw, “Crude, inconsistent threat: Understanding Anonymous” (14) 
Analytical Response 2 Due 

 
Week 14: Anonymity and Transparency – Collective action  
 4/28 Coleman, “From the lulz to the collective action” (12) 

 Beyer, “Come for the revolution, stay for the lulz” (15) 
 
4/30 Underwood & Welser, “‘The Internet is here’: Emergent coordination and 
 innovation of protest forms in digital culture” (7) 
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Screening: We Are Legion: The Story of the Hacktivists 
 
5/4 No Class - Final Papers Due 


	Rintel, “Crisis memes: The importance of templatability to Internet culture    and freedom of expression” (17)
	4/9 Click, Lee, & Holliday, “Making Monsters: Lady Gaga, Fan Identification, and    Social Media”

