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SYLLABUS 

 
Instructor: Vyshali Manivannan    Time: 7/7-8/13, Mon-Sun 
Email: vm275@rutgers.edu | eCollege site  Location: Online 
Office: Virtual       Office Hours: By appointment 
 

Discussion Posts: Weekly | first posts due by Th @ 11:59pm | last by Sun @ 11:59pm 
Required: 1 initial post + 2 replies to classmates 

I will check posts before 12pm on Fridays and Mondays and will respond periodically 
during the week to facilitate discussion 

 
Course Description 
This course critically examines the impact of the historical, economic, and political 
legacies of social categories and social ordering on media production, representation, and 
reception, as well as how the resultant pervasive stereotypes may change or become 
modulated but often continue to uphold the dominant perspectives and status of those in 
power. This course also serves to complicate our understanding of traditional identity 
categories like gender, race, class, and sexuality to reveal ways in which we collectively 
resist, incorporate, and intermingle identities in relation to various contexts. 
 
Course Website 
Login: <http://onlinelearning.rutgers.edu/ecollege-student-login> 
 
eCollege will serve as the central resource for information, and you will be expected to 
check it very regularly. This site contains all class announcements, student grades, 
available videos, all required readings, supplementary PowerPoint slides and images, 
and discussion boards for communicating with your classmates. Failure to regularly 
check the eCollege site will surely result in lackluster performance and a poor grade. 
 
Course Objectives 
After taking this course, each student: will be able to: 

1. Provide examples of various ways race, gender, sexuality, and class (as the 
dominant markers of identity in our society) impact media content and 
development and audience interpretations of media. 

2. Explain how media relationships to gender, race, class, and sexuality exist within 
broader historical frames have led to structural (political and economic) 
inequities. 

3. Examine various media production, construction, and meaning-making processes 
in the context of gender, race, and class. 
 

Course Challenges 



This course causes us to reflect on issues of historical and contemporary social and 
economic inequality in U.S. society. This course teaches a critical perspective on media 
production and texts. Do your best to be critical of your own previously held 
assumptions, which may feel threatened by course readings and discussions. These are 
not easy issues for anyone but, through our critical examinations of media production 
and texts, we empower ourselves and others to improve and change current media 
standards. You will exit the course with greater cultural sensitivity as it relates to 
professional media practices and to building civility, community, and character in the 
practices of everyday life. 
 
Required Course Textbook 
All required readings will be available within eCollege. 
 
 
COURSE POLICIES 
 
1. ONLINE PRESENCE 
Online presence is presumed in order to perform well in this course. If you are going away 
on vacation, or for any other reason, bring your laptop, or find a way to access a 
computer in order to complete your work. You have chosen to take this online class and 
must fulfill your responsibilities with posts, papers, and exams. 
 
2. ACADEMIC INTEGRITY 
I encourage you to discuss the material with your classmates; however, all work you turn 
in must be your own. Academic integrity is an issue taken very seriously. Students are 
encouraged to inform themselves of the Rutgers’ policy on academic integrity, which 
describes and gives examples of violations on academic integrity. This can be found at 
the following web address: <http://cat.rutgers.edu/integrity/policy.html>. 
 
If you violate this code, you risk a failing grade in the course and even possible 
suspension from the university. Violations include (but are not limited to) such things as 
cheating, use of a paper that has been turned in by you or someone else in another class, 
plagiarism, and unauthorized possession of exam materials. 
 
3. GRADING SCALE 
Grades in this course will be determined on a straight percentage scale based on the 
number of points earned out of a maximum of 100 points. Final grades will be assigned 
according to the following scale: 
 

A: 90-100%   C+: 75-79%  F: 0-59% 
B+: 86-89%   C: 70-74% 
B: 75-79%   D: 60-69% 

 
4. GRADE INQUIRIES 
If you have any questions after you receive a grade, please wait 24 hours from the time 
you received the document back before talking with me.  You have a maximum of one 
week to make grade inquiries. In accordance with FERPA (the Family Educational Rights 



Privacy Act), I am not allowed to discuss any grades over email.  
 
The course has multiple opportunities for you to prove you are doing the work. 
Therefore, while extra credit MAY be offered in the form of “bonus” questions on 
exams/quizzes, there will be no extra credit assignments. Thus, I encourage you to do 
your best on every aspect of every assignment. 
 
5. SUBMITTING ASSIGNMENTS AND LATE POLICY 
Assignments must be submitted by the due date and time to their respective eCollege 
dropboxes. For every calendar day that your assignment is late, your score will receive a 
letter grade deduction (e.g., B to C, C to D). Exceptions may be made only if you provide 
a letter from the Emergency Dean. It is YOUR responsibility to inform the instructor 
BEFORE the due date, should any concerns arise. 
 
6. EMAIL POLICY 
Please limit any email contact to personal questions. Any general questions should be 
asked m via the General Course Questions area in eCollege, since your question may be 
helpful to the entire class. 
 
7. SESSION NOTES/OUTLINES 
Studies have proven that people learn best when using as many of their senses as possible 
including sight, sound, and touch. Reading and making notes while you progress through 
the assigned readings, listening and remaining actively engaged and taking extensive 
notes during videos, are proven ways to enhance knowledge and understanding of course 
material. These are keys to success in this course. 
 
8. DISABILITY SERVICES 
Rutgers University encourages qualified persons with disabilities to participate in its 
programs and activities. If you anticipate needing any type of disability-related 
accommodation in this course, please let me know as soon as possible and/or contact: 
 

The Office of Disability Services 
Kreeger Learning Center 
151 College Avenue, Suite 123,  
T: (732) 932-2848 | E: dsoffice@rci.rutgers.edu 

 
ASSESSMENT POLICIES 
Total Points: 100 
 

Online Discussion Participation  30% 
Short Answer 1    5% 
Critical Thought Paper 1   10% 
Short Answer 2    5% 
Critical Thought Paper 2   20% 
Critical Thought Paper 3   30% 

 
 



1. ONLINE DISCUSSION 
Engaged online presence in this class (this includes reading carefully, watching the 
introductory videos attentively, and taking extensive notes) is crucial, as a major part of 
this course consists of participating in online discussions. You must be sure to participate 
in the conversation, responding to your peers in an active discussion. Thus, you are 
responsible for multiple posts in each discussion thread: 
 

1. 1 initial post in which you respond to the discussion prompt, and 
2. At least 2 posts in which you respond to your peers as in a dialogue. 

 
Since this course runs Monday to Sunday, your first discussion posts will be due on 
Thursdays; the last will be due on Sundays. By your last post it should be clear that you’ve 
begun synthesizing your thoughts about all of the readings assigned that week. Please 
note that if you miss one of these online discussions that there is NO opportunity for 
make-up. I will check posts before 12pm on Fridays and Mondays and will visit the 
discussion board regularly to facilitate the conversation with my own contributions. 
 
2. SHORT ANSWERS 
Two short answers: 300-500 words, double-spaced, 1-inch margins.  
 
Short Answer #1 
Due: Friday, August 1, 11:59pm EST 
This assignment consists of citing 2 of the readings to analyze a media artifact, as per the 
instructions in the assignment prompt on eCollege. 
 
Short Answer #2 
Due: Tuesday, August 12, 11:59pm EST 
This assignment consists of citing 2 of the readings to analyze the intersections between 2 
of the 4 identity categories we’ve been studying (i.e. race, gender, sexuality, class). 
 
3. CRITICAL THOUGHT PAPERS 
Three papers: 800-1000 words, double-spaced, 1-inch margins. 
 
Paper #1 
Due Sunday, July 13, 11:59pm EST. 
This paper is based on the assigned readings from the theory and production unit. 
 
Paper #2 
Race: Sunday, July 20   Sexuality: Sunday, August 3 
Gender: Sunday, July 27   Class: Sunday, August 10 
This paper consists of in-depth analysis of 1 of the 4 main categories addressed in the 
course (i.e., out of the categories of gender, race, class, and sexuality). There will be ~10 
students assigned to each category. You must sign up for a category by Monday, July 14. 
 
Paper #3 
Due: Friday, August 15 
For this paper you will select a specific media object, person, icon, or event and discuss its 



placement between, within, and among two or more of the course’s main categories 
(race, class, gender, and/or sexuality). 



COURSE SCHEDULE 
 
In terms of readings, there are no full books to read, only chapters and excerpts. These are 
the citations. Be sure to read all of the selections prior to posting. 
 
 

Week 1 – Theory and Production 
July 7 - July 13 

 
Unit Objectives 
This week, we will look at broad theoretical understandings of popular culture, 
sociocultural inequality, and media production. You will be expected to discuss 
contemporary sociocultural conditions in relation to the production and reception of 
media content. Driving questions include how social inequality and capitalism are 
implicated in the production of pop-culture media; what these conditions have to do with 
the creation of stereotypes and formulas that are so ubiquitous that seem “natural”; how 
we receive these products; and what these products have to do with the production of our 
own subjectivities and the formation of our identities. 
 
Readings for Th 7/10 
 

Arrighi, B. (2007). Introduction. In B. Arrighi [Ed.] Understanding Inequality: the 
Intersection of Race/Ethnicity, Class, and Gender ( 2nd Ed. pp. 19-26). Lanham, 
MD: Rowman & Littlefield. [7 pp] 
 
Sellnow, D. (2010). The Rhetorical Power of Popular Culture. Thousand Oaks, CA: 
Sage Publications Lind, R. (2010). Introduction. In R.A. Lind [Ed.] 
Race/Gender/Media: Considering Diversity across Audiences, Content, and 
Producers (pp. 1-11). Boston: Pearson Education, Inc. [11 pp] 
 
Holtzman, L. (2000). The fabric of oppression. In Media Messages: What Film, 
Television, and Popular Music Teach Us about Race, Class, Gender, and Sexual 
Orientation (pp. 24-29). Armonk, NY: M.E. Sharpe, Inc. [5 pp] 
 
Lull, J. (2003). Hegemony. In G. Dines and J.M. Humez [Eds.] Gender, Race, 
Class and the Media (pp. 61-65). Thousand Oaks, CA: Sage Publications. [4 pp] 

 
Readings for Sun 7/13 
 

Turow, J. (1997). Coping with risks of production. In Media Systems and Society 
(pp. 207-234). London: Longman. [27 pp] 
 
Bielby, D & Bielby, W. (2011). Women and Men in Film: Gender Inequality among 
Writers in a Culture Industry. In M.C. Kearney [Ed.] The Gender and Media 
Reader (pp. 153-169). London: Routledge. [16 pp] 
 
Gorham, B. (2010) Considerations of Media Effects: The Social Psychology of 



Stereotypes: Implications for Media Audiences. In R.A. Lind [Ed.] 
Race/Gender/Media: Considering Diversity across Audiences, Content, and 
Producers (pp. 16-23). Boston: Pearson Education, Inc. [7 pp] 
 
Snyder, M. (1995). Self-Fulfilling Stereotypes. In P. Rothenberg [Ed.] Race, Class 
and Gender in the United States (pp. 370-376). New York: St. Martin’s Press. [6 
pp] 
 
Sullivan, A. (2005, April). Silent Femmes. The Washington Monthly, 14-18. [4 pp] 
 
Tsoulis-Reay, A. (2011). Take 2.0. Bitch, 51, 36-37. [1 pp] 
 
Video: Merchants of Cool 
<http://www.pbs.org/wgbh/pages/frontline/shows/cool/view/> 

 
 

Week 2 – Race 
July 14 - July 20 

 
Unit Objectives 
In this week, we will be looking at broad understandings of race as a sociocultural 
category. It is expected that you have a firm grasp on these notions and are able to apply 
what you have learned from the first week in relation to race and, importantly, begin to 
spot the stereotypes and formulas in pop-culture media artifacts, using the readings to 
support your observations and arguments regarding such representations and themes. 
This is about not only racial minorities but also the dominant sociocultural group, which 
is categorized as white; white and whiteness thus become an invisible category, as 
unmarked by difference and, consequently, understood as the norm in our society. Again, 
a significant part of this course is to see how such understandings of race—as present in 
stereotypes and formulas found in media products—are a part of how we see ourselves 
and each other. 
 
Readings for Th 7/17 
 

Hall, Stuart. (2011). The Whites of their Eyes: Racist Ideologies and the Media. In 
G. Dines and J.M Humez [Eds.] Gender, Race, and Class in the Media (3rd Ed, pp. 
81-84). Thousand Oaks, CA: Sage Publications. [4 pp] 
 
Walton, F.C. & S.M. Caliendo. (2011). Origins of the Concept of Race. In S. 
Caliendo and C. McIlwain [Eds.] The Routledge Companion to Race and Ethnicity 
(pp. 3-11). London: Routledge. [8 pp] 
 
Lind, R. (2010). The Relevance of Race in Interpreting a TV News Story. In R.A. 
Lind [Ed.] Race/Gender/Media: Considering Diversity across Audiences, 
Content, and Producers (pp. 100-107). Boston: Pearson Education, Inc. [7 pp] 
 
Pieterse, J. (2003). “White Negros.” Gender, Race, and Class in the Media. In G. 
Dines and J.M Humez [Eds.] Gender, Race, and Class in the Media (2nd Ed, pp. 

http://www.pbs.org/wgbh/pages/frontline/shows/cool/view/


81-84). Thousand Oaks, CA: Sage Publications. 
 
Jensen, R. (2011). Whiteness. . In S. Caliendo and C. McIlwain [Eds.] The 
Routledge Companion to Race and Ethnicity (pp. 21-28). London: Routledge. [7 
pp] 
 
Video: “Tim Wise on White Privilege”  
<http://www.youtube.com/watch?v=YN8pmhQwcnY> 

 
Readings for Sun 7/20 
 

Larsen, S. (2006). Media & Minorities: The Politics of Race in News and 
Entertainment (pp. 67-77). Lanham, MD: Rowman & Littlefield. [11 pp] 
 
Ramirez-Berg, C. (2002). A crash course on Hollywood’s Latino imagery + The 
end of stereotypes. In Latino Images in Film: Stereotypes, Subversion and 
Resistance (pp. . Austin, TX: The University of Texas Press. [17 pp] 
 
Khatib, L. (2006). Introduction: Orientalism and the Cinematic Middle East. 
Filming in the Modern Middle East (pp. 1-13). London: I.B. Tauris & Co. Ltd. [13 
pp] 
 
Dines, G. (2003). King Kong and the white woman: Hustler Magazine and the 
demonization of black masculinity. In G. Dines and J.M Humez [Eds.] Gender, 
Race, and Class in the Media (2nd Ed, pp. 451-461). Thousand Oaks, CA: Sage 
Publications. [10 pp] 
 
Video: Reel Bad Arabs: How Hollywood Vilifies a People 
<https://www.youtube.com/watch?v=Ko_N4BcaIPY> 

 
 

Week 3 – Gender 
July 21 - July 27 

 
Unit Objectives 
When we talk about gender, we are not just referring to women but also men. This is 
crucial because notions of masculinity are often rendered invisible in relation to notions 
of femininity, obscuring the understandings men and women have of the self and of 
sociocultural relations. This impacts the relationships we have with each other. From 
learning about issues of gender, you will be expected to be able to spot stereotypes and 
formulas in media products, using the readings to support your observations and 
arguments. You will be expected to discuss these issues in relation to media production 
and in terms of the production of subjectivity and the formation of identities. You should 
begin to consider the places where social categories intersect and how gender and race are 
portrayed stereotypically or formulaically in pop-culture media products. Be sure to apply 
the readings to support your observations and arguments. 
 



Readings for Th 7/24 
 

Carter, C and Steiner, L. (2004). Introduction to Critical Readings: Media and 
Gender. In C. Carter and L. Steiner [Eds.] Critical Readings: Media and Gender 
(pp. 1-10). Maidenhead, UK: The Open University Press. [10 pp] 
 
Douglas, S. (2007). Where the girls are: Growing up female in the mass media. . In 
B. Arrighi [Ed.] Understanding Inequality: the Intersection of Race/Ethnicity, 
Class, and Gender ( 2nd Ed. pp. 241-249). Lanham, MD: Rowman & Littlefield. [8 
pp] 
 
Kirkham, P. & A. Weller. (2003). Cosmetics: A Clinique case study. In G. Dines and 
J.M Humez [Eds.] Gender, Race, and Class in the Media (2nd Ed, pp. 268-273). 
Thousand Oaks, CA: Sage Publications. [5 pp] 
 
Katz, J. (2010). Advertising and the construction of violent white masculinity. In G. 
Dines and J.M Humez [Eds.] Gender, Race, and Class in the Media (3rd Ed, pp. 
261-269). Thousand Oaks, CA: Sage Publications. [8 pp] 
 
Kimmel, M. (2010). Introduction. Misframing Men: The Politics of Contemporary 
Masculinities (pp. 1-7). New Brunswick, NJ: Rutgers University Press. [7 pp] 
 
Jervis, L. (2006). Hot and bothered: Unmasking male lust. In L. Jervis and A. 
Aeisler [Eds.] Bitchfest (pp. 170-174). New York: Farrar, Straus, and Giroux. [5 
pp] 
 
Watch: Tough Guise: Violence, Media & the Crisis in Masculinity 
<https://www.youtube.com/watch?v=3exzMPT4nGI> 

 

 
Readings for Sun 7/27 
 

Douglas, S. (2011). Letting the boys be boys: Talk radio, male hysteria, and political 
discourse in the 1980s.” In M.C. Kearney [Ed.] The Gender and Media Reader 
(pp. 417-427). London: Routledge. [10 pp] 
 
Heldman, C. (2008) Out-of-body image.  Ms., pp. 51-55. [4 pp] 
 
Berger, J. (1972). Chapter 3. In Ways of Seeing. London: Penguin Press. [9 pp] 
 
Banet-Weiser, S and Laura Portwood-Stacer. (2011). I just want to be me again!: 
Beauty pageants, reality television and postfeminism. In M.C. Kearney [Ed.] The 
Gender and Media Reader (pp. 491-502). London: Routledge. [11 pp] 
 
Gill, R. (2011). Postfeminist media culture: Elements of a sensibility. In M.C. 
Kearney [Ed.] The Gender and Media Reader (pp. 136-147). London: Routledge. 
[11 pp] 
 



Week 4 – Sexuality 
July 28 – August 3 

 
Unit Objectives 
This week we will look at sexuality as a sociocultural category, attempting to understand 
normative and non-normative sexualities in terms of media content and its impact on the 
production of subjectivity and identities. You should be able to discuss the concepts 
associated with understandings of normative and non-normative sexuality/sexualities in 
relation to media production and representation(s), namely stereotypes. Continue 
thinking about how these social categories intersect and use the readings to support your 
observations and arguments.  
 
Readings for Th 7/31 
 

Ciasullo, A. (2011). Making her (in)visible: Cultural representations of lesbianism 
and the lesbian body in the 1990s.” In M.C. Kearney [Ed.] The Gender and Media 
Reader (pp. 329-341). London: Routledge. [12 pp] 
 
Gross, L. (2002). Up From Invisibility: Lesbians, Gay Men, and the Media in 
America. New York: Columbia University Press. [8 pp] 
 
Stempel, L. (2010). Queer life for the straight eye: Television’s commodification of 
queerness. In R.A. Lind [Ed.] Race/Gender/Media: Considering Diversity across 
Audiences, Content, and Producers (pp. 215-222). Boston: Pearson Education, 
Inc. [7 pp] 

 
Readings for Sun 8/3 
 

Cooper, C.L. (2010). Cyber-hate and the disinhibiting effects of anti-gay speech on 
the internet. . In R.A. Lind [Ed.] Race/Gender/Media: Considering Diversity 
across Audiences, Content, and Producers (pp. 271-278). Boston: Pearson 
Education, Inc. [7 pp] 
 
Clarkson, J. (2010). Gay visibility and degrees of transgression. In G. Dines and 
J.M Humez [Eds.] Gender, Race, and Class in the Media (3rd Ed, pp. 225-340). 
Thousand Oaks, CA: Sage Publications. [115 pp] 
 
Moore, C. (2010). Resisting, reiterating and dancing through: The swinging closet 
doors of Ellen DeGeneres’s televised personalities. In G. Dines and J.M Humez 
[Eds.] Gender, Race, and Class in the Media (3rd Ed, pp. 531-539). Thousand 
Oaks, CA: Sage Publications. [8 pp] 

 
Week 5 – Class 

August 4 – August 10 
 
Unit Objectives 
This unit looks at how we understand and represent class. You will be expected to acquire 



a firm grasp on what social class means in terms of economics, culture, society, and 
politics. From your readings of the texts, you should be able to discuss what social class is 
from these perspectives, as well as what these perspectives mean in terms of media 
representation and how we think of ourselves in relation to others. You will need to use 
what you have learned to identify stereotypes and formulas in media products and 
articulate the work they do with regards to how people and groups are (re)presented in 
terms of class and intersections with the other social categories we have discussed thus 
far. 
 
Readings for Th 8/7 
 

Mantsios, G. (2008). Media magic: Making class invisible. In P. Rothenberg [Ed.] 
Race, Class and Gender in the US: An Integrated Study (pp. 409-417). New York: 
Palgrave Macmillan. [8 pp] 
 
Lipsitz, G. (2008). The possessive investment in Whiteness. In P. Rothenberg [Ed.] 
White Privilege: Essential Readings on the Other Side of Racism, pp. 67-90. New 
York: Worth. [23  pp] 
 
Schor, J. (1999, Summer) The new politics of consumption. Boston Review. [15 
pp] 
 
Butsch, R. (2010). Ralph, Fred, Archie and Homer and the King of Queens: Why 
television keeps recreating the white male working-class buffoon. In G. Dines and 
J.M Humez [Eds.] Gender, Race, and Class in the Media (3rd Ed, pp. 101-107). 
Thousand Oaks, CA: Sage Publications. [6 pp] 

 
Readings for Sun 8/10 
 

Vanderkam, L. (2010, July 30). Ramona and the middle-class squeeze. The Wall 
Street Journal, W9-W9. Barnes-Brown, D. & Sanders, J. (2010). Eat, pray, spend.  
Bitch Magazine. [1 pp] 
 
Palmer, G. (2011). Extreme Makeover: Home Edition, an American fairy tale. In G. 
Dines and J.M Humez [Eds.] Gender, Race, and Class in the Media (3rd Ed, pp. 
37-43). Thousand Oaks, CA: Sage Publications. [6 pp] 
 
Sgroi, R.M. (2013). Joe Millionaire and women’s positions.  In M.C. Kearney [Ed.] 
The Gender and Media Reader (pp. 344-354). London: Routledge. [10 pp] 
 
Video: People Like Us (clips)  
<http://www.youtube.com/playlist?list=PLC6D871A2A8C3C8EF> 

 
 

Week 6 – Intersections 
August 11 – August 17 

 



Unit Objectives 
This final week is dedicated to how the social categories discussed in previous weeks 
intersect. These readings will provide examples for thinking through these manners of 
intersectionality. Here, you will be expected to synthesize what you have learned, in order 
to identify stereotypical representations and formulas built into media artifacts in terms 
of race, class, gender, and sexuality. Clearly, you should also be able to understand how 
these intersections are present in your own subjective positions/identities, and how 
media has been a part of the shaping of these aspects of your selves, and in others. 
 
Readings for Th 8/14 
 

Martin, J.B. and Gust A. Yep. (2010). Eminem in mainstream public discourse: 
Whiteness and the appropriation of black masculinity. In R.A. Lind [Ed.] 
Race/Gender/Media: Considering Diversity across Audiences, Content, and 
Producers (pp. 230-236). Boston: Pearson Education, Inc. [6 pp] 
 
hooks, bell. (2011). “The oppositional gaze: Black female spectators. In M.C. 
Kearney [Ed.] The Gender and Media Reader (pp. 600-609). London: Routledge. 
[9 pp] 
 
hooks, bell. (2009). Black women and feminism. In Ain’t I a Woman: Black 
Women and Feminism (pp. 35-40). Boston: South End Press. [5 pp] 
 
Gray, M. (2009). Out in the Country: Youth, Media and Queer Visibility in Rural 
America. New York: NYU Press. [7 pp] 
 
Bowleg, L. (2012). “Once you’ve blended the cake, you can’t take the parts back to 
the main ingredients:” Black gay and bisexual men’s descriptions and experiences 
of intersectionality. Sex Roles, 68(11-12), 754-767. [13 pp]

 


